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Agent Type
78% of attendees reported that they are home-based 
agents. Another 10% reported they work in a retail store 
front. The remaining 6% reported as other.

Destinations
Attendees actively sell a variety of destinations, with the Ca-
ribbean (80%) , Mexico (73%), USA (73%), and Hawaii (66%) 
at the top. Europe is close behind, with 66% actively selling 
the continent. Less than half of attendees sell Australia and 
New Zealand, with 36% selling the South Pacific:

78%
home-based

10%
retail  

store front

Caribbean 80%

Mexico 73%

USA 73%

Europe 66%

Hawaii 66%

South Pacific 36%

Consortia / Host Agency
78% of attendees reported that they belong to a specific 
consortia or host agency. 

Here’s the breakdown by consortia:

Travel Leaders 31%

Ensemble Travel Group 17%

American Express 5%

AAA 4%

Cruise Planners 0%

Virtuoso 7%

Travelsavers 2%

Nexion 0%
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2022 Virtual Expo Schedule

Custom Expo

OUR EXPOS

Interested in hosting your own event? Contact us for more information.

dltamsales@ntmllc.com

July 13-14, 2022June 1-2, 2022

September 14 -15, 2022 October 12-13, 2022

November 16 -17, 2022



dltamsales@ntmllc.com


