
SITUATION 

A rapidly growing technology brand 
Agent Studio needed a media vehicle 
that would allow for both an audio and 
visual, and interactive demonstration 
of the product. Agent Studio needed to 
grow its subscriber base and increase 
the number of agent websites on the 
platform. travAlliancemedia, parent 
company of Agent Studio, has an already 
established reputation in the industry as 
a leader in travel media with products 
such as TravelPulse.com, 
Agent@Home and Vacation Agent 
Magazines. travAlliancemedia also 
produces very successful virtual expos 
on their innovative virtual travel events 
platform, the platform that Agent 
Studio would utilize to get their brand 
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“Another super 
informative virtual 
event... Congrats!!! I 
LOVE my website & 
Agent Studio’s tech 
support. I knew it was 
a ‘no brainer’ to try 
an agent studio site. & 
that has certainly been 
confirmed.
Sincere thanks,” 
—Pat, 

PJTravels

and messaging across to hundreds of 
agents.

The plan was to host two Agent Studio 
Expos, one in August and one in 
October.  The days Agent Studio decided 
to have the expos might have been 
days other companies dubbed “no-
event days” due to the days they were 
scheduled to be held.  The first expo 
was held in August, right before Labor 
Day and the second expo in October, one 

“ This has been very 

informative!” 

—Leticia Clark, 
Travel Line International



Live presentations within each expo 
allowed agents to interact through 
instant polling and real time results 
and a Q&A period.  Agent Studio will 
continue to use the virtual travel events 
platform to create brand awareness 
throughout the industry and increase 
website registrations.  
*As of 11/28/12

430

382 visited On 
Demand

attended the 
LIVE expo

2 days before 
Labor Day Weekend

364

184 visited On 
Demand

attended the 
LIVE expo

1 day after 
Hurricane Sandy hit

“It is always a pleasure; I 

always learn something 

from you all...Great 3 

part social media 

education segment!! I 

even learned something!” 

—Margie Lenau 
Travel Line International

“Thanks for your time 

today Mark. This was a 

great webinar. I will be 

signed up very soon. The 

Customer Newsletter 

and E-brochure Rack are 

more good reasons to 

jump onboard in 2012!” 

—Neal Miller
Travel Line International

SOLUTION

Utilizing the high-impact platform, Agent 
Studio created a social/virtual event to 
engage and inform hundreds of travel 
agents.  This included the ability to have 
an entire campus dedicated to the event 
including a centralized Agent Studio 
center where the Agent Studio product 
manager was able to interact with 
agents and chat one-on-one to answer 
any questions; dedicated seminars on 
various topics, a networking lounge for 
colleagues to gather, and a LIVE one 
and a half hour presentation hosted by 
CEO/Founder of travAlliancemedia Mark 
Murphy.This campus was utilized for 
both events, with the first expo focused 
on introducing Agent Studio and the 
second focused on using social media 
to talk to current clients and gain new 
clients through the power of social 
marketing. 

RESULTS 

Agent Studio Expo two days before 
Labor Day Weekend: 430 agents 
attended the LIVE expo and an 
additional 382 have visited the expo On 
Demand*. 

Agent Studio Expo ONE day after 
Hurricane Sandy hit: 364 agents 
attended the LIVE expo and an 
additional 184 agents have visited the 
expo On Demand*.

day after the devastation of Hurricane 
Sandy. Because Agent Studio was 
confident in the innovative and dynamic 
virtual events platform that continuosly 
yielded successful results, the “shows 
went on” despite these timing issues.


